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Abstract: Leisure-time behavior, including tourist activity among contemporary adolescents has raised great interest 
of scientists and the representatives of the tourism industry. Not only it is important to estimate the rate of tourism 
activity among adolescents, but also it is necessary to bear in mind the analysis of behavior shaped on account of their 
gender, place of residence, or level of education. An attempt to conduct such a study was made on the basis of survey 
data obtained within the group of 1,067 junior high school students of the selected voivodeships in Poland. The re-
sults obtained clearly indicate that almost 1/4 of the students surveyed had not participated in tourist trips. This was 
particularly noticeable in the case of boys and students living in rural areas. It is important to take broader steps to 
stimulate young people’s needs for tourism and sightseeing. First of all, from the family which is considered a social 
institution, it is expected to raise young generations in the spirit of tourism and active leisure. Family’s contemporary 
problems: increasing poverty, or even its (partial) marginalization are commonly disregarded. A systemic approach 
(support for families by schools, social organizations, and government units) appears to be a successful solution, but 
it is a long-term and complex process.
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Introduction 

Tourist activity among various social back-
grounds is an implementation of customized 
wishes of the individual, related to his or her 
realm of leisure and recreation, learning about 
tourist values of their own region, country or of 
the world and acquiring new experiences. 

Social and economic development, respec-
tively high income and having free time, have 
contributed to the dynamic development of the 
whole area of social activity, which is tourism. In 

general, tourism is understood as tourism com-
prises the activities of persons traveling to and 
staying in places outside their usual environ-
ment for not more than one consecutive year for 
leisure, business and other purposes. Tourism 
refers to all activities of visitors, including both 
‘tourists (over-night visitors)’ and ‘same-day vis-
itors’ (Recommendations… 1994: 5). It can also 
be defined as a multidirectional and interdisci-
plinary phenomenon (Przecławski 1993), which 
in terms of broader sense is the whole of the 
phenomena and relationships associated with 
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human activities, involving temporary and vol-
untary change of residence and undertaken for 
a variety of purposes (Lubowiecki-Vikuk 2011). 

Therefore there is no doubt that tourism is 
not only a sociocultural and space phenomenon 
but also an economic one. A consumer charac-
ter of a lifestyle among residents of economi-
cally developed countries as well as developing 
countries favours the development of tourism 
industry, bringing specific benefits both for 
the national economy and for people who pre-
fer or only accept the changing pattern of con-
sumptions models. Simultaneously, it seems 
that the process of irrationality in developing 
rationalization of life which in tourism is called 
‘McDisneyization’ (Ritzer 2012) acquires a new 
character. Maximizing efficiency, predictability 
and the influence of new technologies on tourist 
behaviour gives way to the idea of Contemporary 
Tourism, the so called 3E (Entertainment, 
Excitement, Education), (Lubowiecki-Vikuk, 
Paczyńska-Jędrycka 2010: 21) based on the de-
sire for entertainment, emotions and education. 

However, this idea is not mirrored in the 
tourist behaviour among all social groups. 
Adolescents constitute a category of quite un-
conventional consumers (Żelazna, Górska-
Warsewicz 2013). On the one hand, they want 
all the benefits coming from 3E tourism – they 
are more inclined to take risks, seek new con-
tacts, explore new cultures, they want to 
broaden their knowledge (Lubowiecki-Vikuk, 
Paczyńska-Jędrycka 2010, Richards 2011). On 
the other hand, they become consumers of typi-
cal products of ‘McDisneyization’ when visiting 
theme parks, participating in organized tours, 
spending their free time in shopping malls (ad-
olescents regard them as a significant tourist at-
traction); they do not consume dishes of region-
al cuisine but only those they are familiar with 
from everyday life. 

Parents or guardians have an indisputable 
influence on such behaviours (Niemczyk 2015). 
They expect that for the money given to their 
children, kids will see and experience as much 
as possible. As Ritzer (2012) says tourism has be-
come a commodity that is advertised, issued on 
the market and sold just like any other goods. 
Can young people still experience the authentici-
ty of visited sites? This question was answered by 
MacCannell (2013) without giving any illusions 

– everyone falls victim to manipulations of the 
tourism industry. 

The aim of this study is to estimate the rate 
of tourist activity among junior high school stu-
dents in Poland and analyse tourist behaviour 
within the context of selected socio-demographic 
factors. It was assumed that tourist activity was 
demonstrated by at least one voluntary depar-
ture outside permanent residence during the 
past year, dictated by individual (non-earning) 
targets. A measure for this activity is the rate of 
tourist activity, i.e. the percentage ratio of people 
participating in tourism to all population studied. 

It is universally recognized that factors most 
differentiating and at the same time shaping the 
level of tourist activity are, i.e. gender, age, edu-
cational level, level of income, health condition, 
family life cycle stage, place of residence and be-
longing to social and professional groups (Alejziak 
2009, Alegre, Mateo, Pou 2010, Kattiyapornpong, 
Miller 2008, Lubowiecki-Vikuk 2011, Bernini, 
Cracolici 2015). It appears that gender is the fac-
tor that substantially affects the way adolescents 
manage their leisure time (Garton, Pratt 1991, 
Fitzgerald et al. 1995), as well as their personality 
(Trainor et al. 2010) and lifestyle (Lajunen et al. 
2009). It must be acknowledged that behaviour of 
young people in their free time is determined by 
the stage of physical, mental and intellectual de-
velopment. As a consequence, the results of ob-
servation of tourist behaviour among adolescents 
are also determined by the choice of educational 
stage, which features the surveyed (Lubowiecki-
Vikuk, Podgórski 2013) and current economic 
and institutional conditions (Żelazna, Górska-
Warsewicz 2013). 

Literature review 

The age of learners studying in junior high 
schools indicates that they are in adolescence – 
which is particularly causing a lot of controver-
sies about the existing structure of the education-
al system. These young people undergo one of 
the most difficult stages of physical and intel-
lectual development, which is complicated both 
for social coexistence as well as for themselves. 
The common features of adolescence are: mood 
swings (Teixeira et al. 2014), irritability, hyper-
activity/laziness, etc. At this time, they tend to 
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be impertinent, rebellious and occasionally ag-
gressive (Steinberg, Morris 2001, Steinberg 2008). 
This is the time of growing tendencies to become 
independent from their parents (not economi-
cally), so that when making particular decisions 
adolescents are more susceptible to influence of 
peers. It seems that the school environment may 
fundamentally affect their behaviour, also in 
their leisure time. 

During the lesson of physical education, jun-
ior high school students can choose from a se-
lection of classes where, beside sports activities, 
agility and health activities and dancing, there 
is also active tourism (Ordinance of the Minister 
of National Education 2011). In this difficult pe-
riod of adolescence, a young person has an op-
portunity to develop interests and help build-
ing a positive self-image – as a participant of 
physical activities of recreational, sporting or 
tourist character (Ordinance of the Minister of 
National Education 2012). It should be stressed 
that the most common initiators of school tour-
ism are head teachers and PE teachers, and the 
organizers of school trips – travel agencies, 
other commercial entities and school (Żelazna, 
Górska-Warsewicz 2013: 48). Children and ado-
lescents participate in school trips (year-round, 
one-day or three-day trips), take part in the so-
called ‘green/white schools’ (1), and participate 
in elective trips, camps and the like (Żelazna, 
Górska-Warsewicz 2013: 41). 

Leisure contributes to the overall develop-
ment of young people and particularly influ-
ences the development of their identity (Freire 
2013). A part of this leisure, in addition to rec-
reational activities (Lubowiecki-Vikuk, Biernat 
2015) is a tourist activity. 

In contemporary society tourism has many 
important functions, i.e. social, economic, health, 
educational and political function (Gaworecki 
2010). In Poland, since the 2nd half of the eight-
eenth century tourism (including sightseeing) 
has become an element of education of children 
and youth. Stanislaw Staszic (regarded as one 
of the precursors of Polish sightseeing and tour-
ism) was an advocate of the thesis that by means 
of tourism one can teach patriotism and by tour-
ism one can raise (Gaworecki 2010, Lubowiecki-
Vikuk 2011). Thus, it is difficult not to agree 
with the views of a prominent Polish sociologist 
of tourism Krzysztof Przecławski (1993, 2004), 

who believed that tourism is one of the most at-
tractive forms of education and upbringing, es-
pecially if its institutional forms are defined by 
a carefully prepared programme of intentional 
education. The impact of educational value of 
tourism is the greater the sooner it starts; the 
earlier a young person is ‘introduced’ in tour-
ism and ‘taught’ it is practicing (Przecławski 
1973: 98). Via participation of children and ad-
olescents in tourism there comes to establishing 
contacts, and integrating with nature. Young 
tourists learn how to cooperate in a group and 
how to be responsible for themselves and others. 
Within the family environment, by cause of tour-
ist trips relationships among its members should 
also strengthen (Hilbrecht et al. 2008, Small 2008, 
Lehto et al. 2009). The educative function of tour-
ism points to the fundamental role of pedagogics 
and particularly pedagogics of tourism. Its role 
is to interpret and implement crucial assump-
tions of the state’s functioning, such as tourism, 
cultural and educational policies. This function-
ality is also reflected in undertaking practical 
educational activities which are directly imple-
mented by institutions acting to promote tour-
ism (universities, tourist organisations, etc.) as 
well as institutions and persons educating by 
tourism (schools, tourist associations, churches 
and religious associations, families) (Matuszyk 
2003). The concept of tourism pedagogy is in-
corporated in the idea of lifelong learning. It in-
volves acquisition of knowledge, improvement 
of intellect, shaping attitudes and the pursuit of 
knowledge for somebody’s all life (Suprewicz 
2005). Popularization of tourism, and in par-
ticular of the active one, should take the form 
of national and international tours, hikes and 
camps. These activities are an instrument of ed-
ucation of youth, and at the same time as stated 
by Wojciechowski et al. (2012) an attractive form 
of implementing educational and didactic tasks 
in contemporary schools. 

Official and generally available statistics in 
the field of tourism activity generally applies 
to people over 15 years of age, and all analyses 
are conducted on the basis of research carried 
out in households. In the course of these stud-
ies, parents or guardians declare that in general 
the whole family including children participates 
in tourist activities. The results obtained prove 
that adolescents affect tourist behaviour of their 
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parents (Pearce 2005). Simultaneously, these re-
sults allow to claim that the youngest part of the 
society is currently a very important segment of 
tourism market (Alejziak 2009). 

The data gathered by the Institute of Tourism 
shows that during the period from 2006 to 2010 
tourism activity rate among adolescents un-
der 14 years of age was on average at the level 
of 42.8%, while among adolescents aged 15–19 
it was 65.6% (łaciak 2011). In both age groups 
these were most often long-term domestic trips 
(31.0% and 44.6% respectively), and national 
short-term trips (16.6% and 29.6% respectively), 
followed by trips abroad (7.2% and 19.2%). It is 
to be noted that in the participation rate in tour-
ism among adolescents one shall include school 
trips organized during the school year and af-
ter-school trips, including holiday trips. 

An important element of preparation of the 
tourist offer for young travellers is the purpose 
of their trips. As it is reported by łaciak (2011) 
they travel for tourism and recreation, and/or 
for visiting relatives or friends. The purpose of 
the trip and its length fundamentally affect the 
accommodation and transport choice. When 
travelling, respondents were most frequent-
ly accommodated by their relatives or friends, 
B&B’s and other facilities of hotel nature (łaciak 
2011). Once these were school trips, the partic-
ipants more often spent the night in the camp 
centres, holiday resorts, training and recreation 
resorts, creative work facilities, hostels, youth 
hostels, and also in hotels and other hotel facili-
ties (Żelazna, Górska-Warsewicz 2013: 46). Their 
means of transportation was most often a coach 
(łaciak 2011). For extracurricular trips, a means 
of transportation favoured by adolescents (72% 
respectively) was a car (łaciak 2011). 

Methodology 

The study included a representative (ran-
dom-intentional) group of 1,067 lower secondary 
school students (the assumed error is 3%; typi-
cal choice is 95%) of the selected voivodeships 
in Poland (Masovia, Lodz Voivodeship, Greater 
Poland, Cuiavia and Pomerania, Warmia and 
Masuria). 

The youth of junior high school – a social 
group formed by students of junior high schools. 

In Poland, these are students aged 13–17. Once 
they have completed their primary school edu-
cation (6 years), they are educated for the period 
of 3 years in junior high schools and subsequent-
ly continue their studies in upper secondary 
schools: high schools, technical or vocational 
schools. Junior high schools in the Polish educa-
tional system – as a second compulsory general 
education level – have been functioning since 
1999. Before that year, education in the prima-
ry school lasted eight years. The sampling frame 
was CSO (Central Statistical Office) Local Data 
Bank collections, which showed that in Poland 
the number of pupils in lower secondary schools 
for children and adolescents (excluding special 
schools and for adults) was in the school year 
2012/2013 over 1.1 million (1 133 709). Students’ 
socio-cultural diversity along with lower capital 
intensity and greater availability and acceptance 
of schools authorities to do this kind of research 
contributed to the choice of this part of Poland 
region as an area of exploration. The study was 
conducted at the end of the summer season, i.e. 
September and early October 2013, the school 
year 2012/13 being under consideration. 

In order to select the test group a two-stage 
draw system was applied. The first stage consist-
ed of random selection among all lower second-
ary schools located of the selected voivodeships 
in Poland, covering two spatial layers: town, 
village. Then, in each school, one class of a giv-
en grade (first, second, third) was deliberately 
chosen, where research included all students 
present that day in geography class. A question-
naire survey was used as a research tool. A di-
rect interview (standardized) was conducted by 
trained and supervised interviewers, according 
to the established plan. The author’s own survey 
(modified after a pilot version) included ques-
tions on participation in tourist activities in the 
last year, i.e. their frequency (less than 3 times, 
4–6 times, 7, and more), their duration (1–4 days, 
5 or more) the purpose of leaving (holiday, edu-
cational, visiting relatives/friends, health, other) 
and holiday behaviours (staying at home, tourist 
trips with the family, visiting the family/rela-
tives, staying at the camp). In addition to infor-
mation on participation in tourist activities, in-
terviewers also collected data on gender, grade 
(level of education) and place of residence of the 
respondents (Table 1). 
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The relationship between tourist behaviours 
during the school year and summer holidays 
and variables characterizing the structure of jun-
ior high school students (gender, level of edu-
cation and place of residence) was determined 
using a Chi² test. Analyses were made using the 
statistical package IBM SPSS Statistics version 
21. In assessing the significance of the effects, the 
assumed level of significance was p≤0.05. 

Results 

The rate of tourist activity of subjects ques-
tioned amounted to 76.5%. The remaining re-
spondents, i.e. 23.5% showed inactivity in this 
regard. The reasons for this kind of behaviour 
were mainly the lack of identified needs for tour-
ism, the missing initiative to organize a tourist 
trip, lack of free time, lack of available financial 
resources, health issues and other. 

The study detected no statistically significant 
relationships between tourist activity of respond-
ents and their education level. This dependency 
appeared in the variables: gender and place of 
residence. The surveyed boys (73.3%) undertook 
tourist activity relatively less than girls (79.4%); 
(Chi2 = 5.487; df  =  1; p = 0.019), especially if they 
lived in rural areas (68.6% vs. boys from the 
city – 77.1%, girls from rural areas – 79.1%, the 
girls from the city – 79.6%); (Chi2 = 10.499; df = 3; 
p = 0.015). 

In the period studied, the junior high school 
students went somewhere for the purposes of 

tourism fewer than 3 times in the last year (43.1%). 
A greater incidence of 4–6 times and 7 and more 
concerned 21.6% and 6.5% of respondents, re-
spectively. Significant correlations between the 
frequency of tourist trips and socio-demographic 
characteristics of the subjects were not detected. 

The obtained data show that a vast majority 
(40.5%) of surveyed students – especially females 
(63.9% vs. boys – 55.8%) and people living in 
the urban areas (64.2% vs. rural areas – 55.6%) 
– participated in the long-term trips (5 days and 
more). However, slightly more frequently than 
the others, boys from urban areas chose longer 
trips (65.9% girls from rural areas – 65.3%, the 
girls from the city – 62.6%, the boys from the 
village – 41.9%); (Chi2 = 24.099; df = 3; p = 0.000). 
The remaining fraction (26.7%), more often boys 
(44.2% vs. 36.1%); (Chi2 = 4.888; df = 1; p = 0.027) 
and those living in rural areas (44.4% vs. 35.8%); 
(Chi2 = 5.437; df = 1; p = 0.020) chose shorter trips, 
lasting 4 days and below. 

From among 1,067 surveyed students, 637 of 
them commented upon the purpose of trips un-
dertaken by them. Yet the number of answers was 
1,147 as it was possible to indicate in the ques-
tionnaire either one or more variants of answers. 
Students took advantage of this opportunity 331 
times and some of them even several times. Part 
of the subjects (16.8%) did not reveal tourism 
destination, nevertheless the most often indicat-
ed purpose of the undertaken trip was leisure 
(59.7%), followed by visiting relatives and friends 
(25.9%). For educational purposes (e.g. foreign 
language courses) went 14.5% of respondents, 

Table 1. Characteristics of the researched group of young people from lower secondary schools of the selected 
voivodeships in Poland (n=1,067).

Variables
Boys Girls Total

n % n % n %
Grade

I 226 44.8 209 37.2 435 40.8
II 130 25.7 160 28.5 290 27.2
III 149 29.5 193 34.3 342 32.1

Place of residence
Town 279 55.2 280 49.8 559 52.4
Country 226 44.8 282 50.2 508 47.6

Voivodeships
Cuiavia and Pomerania 355 70.3 369 65.7 724 67.9
łódź Voivodeship 38 7.5 45 8.0 83 7.8
Masovia 32 6.3 49 8.7 81 7.6
Warmia and Masuria 49 9.7 71 12.6 120 11.2
Greater Poland 31 6.1 28 5.0 59 5.5
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and these were more often girls (Chi2 = 4.090; 
df = 1; p = 0.043). Trips for health purposes were 
chosen by 3.2%, and for the purposes specified as 
“other” (including sports (2.5%), pilgrimage, cul-
tural, agro tourism, shopping) – 4.2% of respond-
ents; these were more often boys residing in the 
city (Chi2 = 9.080, df = 3, p = 0.028). 

The frequency of selecting particular variants 
of responses to a question regarding the purpose 
of trips undertaken by students from grades I–III 
is markedly varied. Recreational and education-
al objectives were most frequently indicated by 
students of grade III (80.1% and 23.4% respective-
ly) while visiting relatives (friends) – students of 
grade II (41.3%); Table 2. The health purpose was 
rarely mentioned, most often and to the same ex-
tent by the students of grades I and III (4.5% each 
grade). On the other hand, a different purpose 
than those specified was given most frequent-
ly by junior high school students from grade III 
(7.8%); (Chi2 = 6.017; df = 2; p = 0.049). What is 
interesting, their indications were almost three 
times more common than those of students from 
the first grade. Analysing the results (frequency 
of indicated variants of responses: the leisure pur-
pose, visiting relatives (friends), the educational 
purpose, the health purpose, and other) it can be 

said that students are guided by nearly identical 
hierarchy of goals, regardless of which grade they 
are. Validity of the above conclusion is not under-
mined by the observation that students of grade 
II (to a greater extent than others) when mak-
ing decisions about participating in tourist trips 
are guided by the intention of visiting relatives 
(friends) – 41.3% (average 34.5%); (Chi2 = 7.648; 
df = 2, p = 0.022), and on the other hand, for stu-
dents of grade III the educational purpose is clear-
ly more important – 23.4% (average 19.1%). 

In order to determine the predominant forms 
of holiday behaviour among junior high school 
students of the central Polish voivodeships in the 
school year 2012/2013, a particular question was 
designed with four options of an answer. Replies 
were received from 1,066 students (out of 1,067 
respondents) who specified their behaviour dur-
ing the period of summer holidays by choosing 
answers (one or more variants) of a prepared 
closed set. A form of holiday behaviour most 
frequently indicated in the questionnaire form 
by junior high school students was staying at 
home – 39.5% (this was more often pointed out 
by those living in rural areas – 43.7% vs. 35.7%; 
Chi2 = 7.189; df = 1; p = 0.007). Then, staying with 
family and relatives – 38.1% and a tourist trip 

Table 2. Purposes of respondents tourist trips in socio-demographic context.

Variables

Purpose of tourist trips

leisure education
visiting rela-
tives and/or 

friends
health other*

n % n % n % N % n %
Grade

I 261 77.4 57 16.9 103 30.6 15 4.5 19 5.6
II 171 76.7 38 17.0 92  41.3a 10 4.5 6 2.7
III 205 80.1 60 23.4 81 31.6 9 3.5 20  7.8b

Gender
Girl 346 77.6 96  21.5c 151 33.9 18 4.0 21 4.7
Boy 291 78.6 59 15.9 125 33.8 16 4.3 24 6.5

Place of residence
Town 343 78.3 83 18.9 155 35.4 14 3.2 30 6.8
Country 294 77.8 72 19.0 121 32.0 20 5.3 15 4.0

Gender/place of residence
Girls from urban area 177 79.4 47 21.1 77 34.5 4 1.8 10 4.5
Girls from rural area 169 75.8 49 22.0 74 33.2 14 6.3 11 4.9
Boys from urban area 166 77.2 36 16.7 78 36.3 10 4.7 20  9.3d

Boys from rural area 125 80.6 23 14.8 47 30.3 6 3.9 4 2.6
Total 637 59.7 155 14.5 276 25.9 34 3.2 45 4.2

* the purpose of sport, pilgrimage, cultural, agrotourism, shopping 
a – grade II vs. grade III, grade I; b – grade III vs. grade I, grade II; c – girls vs. boys; d – boys from urban area vs. girls 
from rural area, girls from urban area, boys from rural area. 
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with the family – 37.0% (especially undertaken by 
people living in the urban area – 44.1% vs. 29.1%; 
Chi2 = 25.515, df = 1, p = 0.000, greatly among girls 
– 47.9% vs. boys from urban area – 40.3% girls 
from rural areas – 29.8%, the boys from rural 
area – 28.3%; Chi2 = 29.062; df = 3; p = 0.000). Trips 
to the family and relatives were more frequent 
among students of grade II (44.5%) vs. grade I 
(37.2%) and grade III (33.7%); (Chi2 = 8.193, df = 2, 
p = 0.017), in particular females (44.1% vs. 31.3%); 
(Chi2 = 18.401, df = 1, p = 0.000) living in the city 
(46.8% vs. girls from rural area – 41.5% of urban 
boys – 31.7%, the boys from rural area – 31.0%; 
Chi2 = 20.097; df = 3; p = 0.000). Participation in the 
holiday camps was confirmed only by – 19.6% of 
respondents, more often by students of grade III 
(24.3%) vs. grade I (18.6%) and grade II (15.5%); 
(Chi2 = 8.193; df = 2; p = 0.017) and girls (23.1% vs. 
15.7%); (Chi2 = 9.347; df = 1; p = 0.002), especially 
those living in rural areas (23.8% vs. girls from 
the cities – 22.5% boys of urban area – 18.7%, 
boys from rural area – 11.9%); (Chi2 = 13,128; 
df = 3; p = 0.004). 

Discussion 

It was found that the gender of the youth is 
the factor which basically determines the man-
agement of leisure time (Garton, Pratt 1991, 
Fitzgerald et al. 1995). Also, this study found 
that boys (73.3%) undertook relatively fewer 
tourist activities than girls (79.4%). However, if 
they did, this activity was definitely longer (5 
days and more), and this was particularly true 
for those boys who lived in urban areas (65.9%). 
In this way another important factor appeared, 
namely the place of permanent residence. Hence, 
tour operators and other entities should take into 
account the abovementioned considerations in 
order to adjust their leisure offers to the needs of 
youth and encourage boys and youth from rural 
areas to increase their rate of tourist activity. 

Junior high school youth usually travel for 
recreational purposes and/or visiting relatives 
and friends. The stage of their development in 
the general life cycle suggests that the remaining 
purposes of tourist trips may come out with the 
increase in their age. Earlier studies demonstrat-
ed that university students through participation 
in tourism strive to achieve a number of purposes 

most frequently related to recreation, entertain-
ment, and learning about the world (Lubowiecki-
Vikuk, Podgórski 2013). It should be expected 
that the growth of awareness of the needs of tour-
ist nature among junior high school students will 
allow them to gain new experiences and emo-
tions yet unknown to them (Llewellyn-Smith, 
McCabe 2008). Considering the results obtained, 
that argument can be justified. Tourist trips from 
educational motives undertaken by the youth 
are also regular; during these trips young people 
have an opportunity to learn how to interchange 
within a particular social group, which is differ-
ent from their family. 

On the basis of author’s own studies it was 
found that adolescents often spend their holiday 
time at home, particularly those who live in rural 
areas. The reasons for this can be explained by 
the fact that during the summer, young people 
are frequently involved either in work on a farm 
(in the field) or in some other duties resulting 
from living on a farm. This fact does not raise 
major objections in a social environment. Bearing 
in mind the purposes of tourist trips and particu-
larly those identified as “other”, where agro tour-
ism was listed, one should agree that recreation 
of the youth from rural areas and their attitude 
towards nature continue to be only partially rec-
ognized (King, Church 2013). 

However, the vast majority of respondents 
during the holiday season left for the family or 
relatives, or went on a tourist trip with their fam-
ily. It is also emphasized that adolescents trav-
eling with their parents draw even more satis-
faction from such kind of recreation than their 
parents (Nickerson, Jurowski 2001). This case 
was proven particularly characteristic for girls 
residing in the city. What is more, it clearly un-
derlines the fact that adolescents actually have a 
need for contact, conversation and attention from 
parents, who normally are absorbed in work and 
other numerous responsibilities. At adolescence, 
the important role of parents is commonly em-
phasized. Not only are parents obliged to raise 
and educate their children, but also they need to 
protect them from problematic behaviours mani-
fested by others (Piko, Vazsonyi 2004). Mahoney 
and Stattin (2000) pointed out that the youth par-
ticipation in highly organized forms of recreation 
is associated with a low level of antisocial be-
haviours. Owing to lack of time and/or money, 
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some parents of the students questioned (19.6%) 
paid for the holiday of their children at summer 
camps, in which generally the oldest respondents 
(grade III), including girls living in rural areas 
participated. 

Young people have become one of the seg-
ments of the tourist market (Alejziak 2009, 
Lubowiecki-Vikuk, Paczyńska-Jędrycka 2010, 
Richards 2011, Żelazna, Górska-Warsewicz 2013, 
Poria, Timothy 2014), for which adequate tourist 
products are proposed. Today, these products 
are based on an analysis of the development of 
social media and information and communica-
tion technologies used among young consumers 
(Bizirgianni, Dionysopoulou 2013). The most 
common tourist products for the youth are pack-
ages of services in the form of camps. 

Domestic and foreign market offer ‘theme 
summer camps’: a dance camp – with various 
dance styles, including Hip-Hop (Xie, Osumareb, 
Ibrahim 2007), a camp ‘on horseback’, sailing 
camps, sports camps, survival camps , ‘treasure 
hunt’ camps, etc., along with language camps 
(mainly English, German, Italian, Spanish lan-
guage). A rich and diversified program of 
summer and winter camps contains many sug-
gestions for active recreation. Tour operators 
encourage adolescents to travel to both Polish 
and foreign seaside and mountain resorts (in 
particular, countries of the Mediterranean basin, 
Germany, the Czech Republic and Slovakia). 

As not all parents or guardians can afford 
(due to lack of time and/or limited funds) a joint 
family tourist trip – so the popularity of camps 
in Poland is not decreasing (Lubowiecki-Vikuk, 
Paczyńska-Jędrycka 2010). This is actually an 
optimistic sign, as young people have a chance 
to participate not only in active forms of recrea-
tion – which is a prerequisite for staying healthy 
– but also in sightseeing, mainly in the form of 
going for trips, learning about their native coun-
try, gathering and popularizing all information 
about the country and yet acting for preserving 
and multiplying natural and cultural resourc-
es (Gaworecki 2010). The research conducted 
by Lubowiecki-Vikuk and Paczyńska-Jędrycka 
(2010: 59–60) clearly shows that adolescents 
when at summer camps not only swim with 
great willingness or participate in various games 
and activities, but also take part in numerous 
tours by coach. 

Conclusions 

The results based on author’s own research 
indicate that the rate of tourist activity among 
junior high school students in Poland (76.5%) is 
on average greater by more than 20 percentage 
points as compared to previous scientific reports 
(łaciak 2011), and yet it is lower by approximate-
ly 13 percentage points in relation to university 
students (Lubowiecki-Vikuk, Podgórski 2013). 
The aforementioned tourist activity in the form 
of specific travel behaviours is developed un-
der the influence of socio-demographic factors. 
Gender and place of residence of the respondents 
had far more likely an impact on such behaviours 
rather than the level of education. 

The authors need to emphasize a very distinc-
tive feature of Polish junior high school students. 
They are in puberty, which often results in mood 
swings, irritability, hyperactivity, laziness, etc. It 
is a period of time in which young people make 
various decisions, often difficult to understand 
or even to accept by adults. The way adolescents 
participate in tourism, especially during summer 
holidays reveals a number of problems afflicting 
Polish society (e.g. the impoverishment of large 
social groups, marginalization of the popula-
tion). There is an urgent need for a systematic 
approach in the promotion and support of youth 
free time activity. 

Nonetheless, leisure time behaviours and par-
ticularly tourist behaviours of young people ap-
pear to be predictable. On the basis of individual 
as well as other authors’ research, the rate of tour-
ist activity, the factors upon which it depends or 
whom it is influenced by have been established. 
Parents are fundamentally the initiators, often-
times creators and patrons of the recreation and 
tourist activity of their children. 

Limitations and future research 

This analysis is subject to certain restrictions. 
Questionnaire surveys were conducted on the ba-
sis of declarations of junior high school students, 
which – despite a thorough clarification termi-
nology used – could have led to over – or un-
derestimation of tourist activity. Therefore, it is 
essential to carry out similar studies also among 
the caregivers of children. One of the distinctive 
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characteristics of Polish youth group is its diver-
sification resulting from the spatially variable 
socio-economic and cultural backgrounds. For 
this reason, the study is restricted to the select-
ed voivodeships in Poland. The selected area 
includes (among others) lands with the lowest 
(Masovia voivodeships) and the highest (Warmia 
and Masuria, Cuiavia and Pomerania voivode-
ships) unemployment rate in Poland which is 
strongly diversified in terms of income per capita 
in the family – the highest level presented by resi-
dents of Mazovia Voivodeships. Simultaneously, 
the central area is quite homogenic in cultural, 
ethnical and religious terms. Furthermore, it was 
considered important that the creation of tourist 
behaviour pattern of this market segment based 
solely on socio-demographic factors is not entire-
ly comprehensive and justified. Not only quan-
titative research, but also studies of a qualitative 
nature are emphasized in this case. 

The study requires cyclicality and interdisci-
plinary scientific approach. It is also essential for 
social theorists to cooperate (especially theorists 
of pedagogy, sociology, psychology, and eco-
nomics) as well as theorists of natural sciences, 
physical education and health sciences. 

Research works which problems fall within 
the scope of studying tourist activity, especially 
among children and adolescents are not consid-
ered numerous (Gough 2008, Lubowiecki-Vikuk, 
Podgórski 2013). In the context of scientific argu-
ment, it is advisable to strive to identify tourist 
behaviour of the above social group, and con-
sequently to create a model of its behaviour in 
leisure time, where tourism occupies a unique 
place. On one hand, it will allow to identify the 
level of participation of young people in tourism, 
while on the other hand it will provide an empir-
ical image of the youngest consumer of tourism 
services useful for various economic entities. As 
a consequence, the obtained result will also be a 
contribution to broader studies that would take 
into account the results of in-depth observation 
of youth and be interpreted following mega-
trends of civilization reflected in tourism. 

Notes
(1) Children and adolescents can at least once 

every school year leave their habitual residence 
for the so-called ‘green school’ (in the spring sea-
son) or ‘white school’ (during the winter season). 

At that time, they learn to cooperate socially out-
side the school environment, they also meet new 
colleagues. These trips are considered an alter-
native to formal education, mass and uniform 
consumer reception of the surrounding reality 
(Żelazna, Górska-Warsewicz 2013: 38).
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